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ABSTRACT
We analyze a model of con ict between an insurgency and a government. e median voter chooses an equilibrium
tax rate and the government chooses how much tax revenue to allocate to defense. e rest of the tax revenue is used

to provide a public good that bene ts the minority who may join the insurgency.  ere is a single media outlet that is
assumed to report on the value of the public good. In this context, we determine how the location of the attack and its
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ABSTRACT

is study investigates the real e ects of accounting among utilities. Approval from a state public service commission to
capitalize costs and include them in the rate base allows utilities to earn a rate of return on those costs. Following changes
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ABSTRACT

We examine the bene t to the non-inspected member audit rms in non-Big 4 international accounting associations and
networks (AANSs) when one member is inspected by the PCAOB. We nd that both audit quality and market shares of
non-inspected members increase a er the rst member in the AAN undergoes the initial PCAOB inspection. e results
are stronger for non-inspected members with similar client industry pro les as, or geographically closer to the inspected
members. Subsequently inspected members also receive fewer inspection de ciencies than the rst inspected members.
Cross-sectional analyses suggest that the results are more pronounced when the non-inspected members have stronger
incentives to improve audit quality, when the rst inspected members are more in uential in the AANSs, or when they
experience more audit quality improvement following inspections. Overall, our ndings highlight the e ect of PCAOB
inspections on the non-inspected auditors and the bene ts of AANSs to members possibly through knowledge transfers.
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y
and Ethical Bs inss Practics : Th Ca ®fCufacd

ABSTRACT

ere is a rich body of knowledge concerning the role of direct and indirect drivers which surround a developed country’s
trade; however, an emphasis upon the in uence of social responsibility and ethical practices of internal stakeholders upon
such attainment of a geographically remote, and developing, country’s economic growth is diminutive in comparison. In
testing the in uence of stakeholder application of social responsibility (SR) and ethical climate (EC) practices concerning
Curagao’s trade outreach, the researchers determined that a) the attainment of annualized strategic goals as assigned
to private and public business units are in uenced by internal stakeholders adhering to a set combination of EC and SR
practices as in uenced by organizational policies, and secondly b) the process of sustaining longer term strategic alliance
goals was principally driven by a heightened emphasis upon SR practices with a reduced emphasis upon certain EC
practices thus accentuating the importance as to what policies and practices an internal stakeholder communicates EC
and SR practices to external stakeholders.

Keywords: developing economy, ethical practices, island country, social responsibility practices, strategic goals
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